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Local resources development of sustainable sport tourism through the 

industry-academia collaboration
―Aiming to be held the new sporting events in Kobe―

Shiro Yamaguchi * 
Yasuo Yamaguchi** Katsuhiro Ito*** Shinichi Fujimoto**** Takuro Hyodo**** 

Abstract 

 This study aimed to identify the local resources owned by Kobe and explore the issues of sport 
tourism promotion that Kobe city needs to undertake. For that purpose, we implemented four surveys in 
this study. First, to identify the specific challenges in sport tourism promotion in Kobe city, a 
semi-structured interview was conducted in the Kobe city office. Second, to investigate the availability of 
local resources in Kobe, fieldwork was carried out and semi-structured interviews were conducted at the 
Rokkosan field athletics in the Mt Rokko and the Goshoboh in the Arima hot springs area. Third, to 
understand the needs of the inbound Kobe marathon tourists, pre and post surveys were held with 
international participants on November 2rd, 2018–November 12th, 2018 and November 19th, 
2018–December 3rd, 2018. Finally, to validate the impact of sport tourism promotion on local Kobe 
residents 18 and older, an internet-based survey was developed. 
 The results of the interview revealed that the local Kobe city office has been developing an 
atmosphere conductive to sports, utilizing sporting events to maximize the impact of sport tourism 
promotion. Many local resources and potential new tourist attractions were identified in Kobe that could 
be used in sport promotion, such the Goshoboh e-sports bar. Moreover, the results showed that by 
participating in the Kobe marathon, international participants intend to challenge their limits, and 
during their visit to Japan, they plan to visit historical spots and cultural heritages to experience 
Japan’s lifestyle. Finally, it was shown that Kobe residents recognized and supported the benefits of 
sport tourism promotion in Kobe. 
 
Key Words sport tourism local resource development sustainability industry-academia 
collaboration Kobe 
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